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The Spur Trail embodies my mission to
promote personal growth through local and
international, adventure-based exploration. |
serve my followers with education through
inspiration.

The blog was founded in March 2018 after
twelve years of travel and photographic
experience. Having traveled to six continents,
photographing over 200 weddings and
holding a degree in Music Theatre, | bring a
unique flavor to the travel world where honest
storytelling is the main feature.

I align myself with brands whose missions are
similar, desiring to promote environmental

longevity, outdoor excursions, and deeper
cultural experiences.
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WHAT THEY VE SAID

"Ian is an extraordinary talented photographer. Great
at candid shots as well as stylized portraits. Such a
great photographer to work with. I especially find his
travel/nature photography inspiring.”" - Alex Rumsey,
Model, Photographer

"Ian is an extraordinary talent and has

more than just a brand ambassador for

A U D | E N C E Enlightened Equipment. He played a large
role in making our ambassador program
Y o what it is today by bringing us ideas for
Age 25-35 how our business could best partner with
l; l‘. 0/ _ adventurous people like himself. On top of
o _ - ’ this, he consistently provides us with
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